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PRESS RELEASE 

August 27, 2020   
 
BELUGA GROUP announces the financial results for H1 2020: net revenue and EBITDA increased by 
23% to 26 283 million and 3 325 million rubles respectively, while operating profits have risen by 25% 
to 2 167 million rubles and net profits by 2% to 460 million rubles.  
 
BELUGA GROUP (MOEX: BELU), the leading alcohol beverages company in Russia, has published the IFRS 
consolidated financial results for H1 2020. 
 
Financial highlights and main corporate events 
 

         1H 2020 

Sales in volume terms (thousands 9L cases) 7 173 (+15%) 

Revenue (million RUB) 26 283 (+23%) 

Operating profit (million RUB) 2 167 (+25%) 

EBITDA (million RUB) 3 325 (+23%) 

Net profit* (million RUB) 460 (+2%) 

Earnings per share (RUB) 35.76 (+22%) 

*Net profit was affected by one-off currency exchange rate losses of the group’s foreign-currency 
deposits (321 million rubles). 

Despite the COVID-19 pandemic and ensuing financial crisis, the group continued to demonstrate 
sustained development in the first six months of the year by focusing on efficiency and innovations. 
While external factors had a one-off effect on financial performance in this period, the strategic 
foundations underpinning BELUGA GROUP's activities remain unchanged. Business diversification helps 
the group achieve its goals and hit key performance targets.  

From January to June 2020, the company managed not only to maintain production levels despite the 
implementation of additional safety measures and social distancing rules at its production facilities but 
also increased its output according to production statistics. This has allowed the group to become a 
leading manufacturer of spirits during the reporting period in all key categories such as vodka, liquors, 
cognac, and whiskey. 

Double-digit growth was recorded for both in-house and imported brands for which the group is the 
exclusive representative in Russia. The main growth drivers were Belenkaya and Arkhangelskaya vodkas, 
Zolotoy Reserv brandy, Fox & Dogs and Troublemaker whiskeys, and Green Baboon gin. Grant's whisky, 
Ron Bracelo as well as Torres, Masi, and Faustino wines were among the growth drivers for partner 
brands.  
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The global pandemic has had a predictable effect on exports, but the group still managed to achieve 
some positive results by changing its tactics and focusing on off-trade and digital distribution channels. 
As a result, the first six months of 2020 saw Beluga's sales grow by 91% in Germany and 82% in Poland 
compared to the same period of 2019. In addition, our flagship brand also strengthened its position in 
the USA, where sales grew by more than 21% between January and June 2020. This makes it the third-
fastest growing brand in the retail chain channel according to IRI statistics.   

The group's in-house retail operations continued to expand in Russia, with the total number of WineLab 
retail outlets reaching 622 by the end of Q2, as well as further special attention being devoted to e-
commerce and innovations. H1 2020 saw the chain's sales grow by 53% compared to the same period 
last year. Meanwhile, the chain's EBITDA increased by a factor of 2.5, reaching 1.2 billion rubles.  

The group invested significant funds to support the healthcare system in the regions of its presence in 
an effort to help combat the COVID-19 pandemic and provide assistance to local communities. Millions 
of rubles were allocated to buy medical equipment and personal protective gear for medical facilities in 
Arkhangelsk, Primorsky Krai, Moscow, and the Moscow region. 

The company’s results allowed for the inclusion of BELUGA GROUP shares in the Broad Market Index 
and the Consumer Sector Companies Index on the Moscow Exchange in late May. In late June, the 
group's ordinary shares were upgraded from the Level Three Section to the Level Two Section in the 
Quotation List of Securities accepted for trading on the Moscow Exchange.  

Commenting on the group's financial results, BELUGA GROUP CEO Alexander Mechetin noted, "Despite 
the COVID-19 pandemic and the resulting crisis, our group continued to deliver solid operating and 
financial performance in the first six months of 2020. Revenue increased by 23%, primarily as a result of 
a 15% growth in total shipments and a significant increase in proprietary retail sales.  

Out net profits also deserve special mention. If it hadn't been for one-off expenses such as losses from 
foreign currency exchange rates—which totaled 321 million rubles—and an extra 35 million rubles in 
charitable spending during the COVID-19 pandemic, our net profits would have increased by 81%. When 
the ruble rapidly devaluated in March this year, BELUGA GROUP had to create additional foreign 
currency reserves to hedge against potential further devaluation. This also resulted in a threefold 
increase in the group's cash position.    

Speaking of the group's operations, I would like to note that we are continuing our strategy of 
diversification and focusing on the premium segment in these new circumstances, adapting our 
approach to suit realities and emphasizing innovations. We've been strengthening our positions in the 
premium segment both in the vodka category—where we unveiled several new brands during the 
reporting period, including Orthodox—as well as in other product categories, including the launch of the 
Tête de Cheval sparkling wine which is made using a traditional Champagne method. We're also 
developing related segments and diversifying operations to reduce risks. We're acting as distributor for 
more than 50 leading foreign suppliers in Russia and are constantly entering into new contracts. This 
year, our portfolio expanded to include the major Armenian brandy Noy and the top-selling Portuguese 
wine in Russia, Mateus. We're also bringing our own brands to foreign markets: our brands are now sold 
in more than 100 countries worldwide and we continue to develop our WineLab retail chain. WineLab 
stores offer customers the full range of BELUGA GROUP products, a click-and-collect option for placing 
orders, and the opportunity to buy new products from the company before they're available anywhere 
else. Solid performance in all these segments combined with in-house manufacturing of in-demand 
products ensure sustained and consistent growth for the company.  

BELUGA GROUP's 20 years of industry experience, intimate knowledge of market conditions and trends, 
and focus on customers and their needs allow us to remain a market leader and demonstrate consistent 
financial and operating performance even during periods of serious market turbulence. We have more 
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product launches, partnerships, and new markets lined up for the future. We're going to continue 
keeping our customers satisfied with our high-quality brands and products to help them celebrate the 
most important and memorable events in their lives." 
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 FINANCIAL REVIEW 
 
Financial Performance and Operations Results 

The following table shows the Company’s consolidated financial results for 1H2020 comparing to 2019. 

(In mln. RUB, except for the figures indicated in other units of measurement) 

 

1H 2020 1H 2019 Change 

Sales, thousands 9L cases 7 173 6 248 +15% 

Sales, excise included 37 819 31 405 +20% 

Net Revenue 26 283 21 450 +23% 

COGS 17 097 13 056 +31% 

Gross profit 9 186 8 394 +9% 

Gross profit margin, % 35,0% 39,1% -4,1пп 

General and administrative expenses 1 553 1 605 -3% 

Distribution expenses 5 241 4 851 +8% 

EBITDA 3 325 2 703 +23% 

EBITDA margin, % 12,7% 12,6% +0,1пп 

Operating profit 2 167 1 734 +25% 

Operating profit margin, % 8,2% 8,1% +0,1пп 

Net finance costs 1 601 1 128 +42% 

Net profit 460 452 +2% 

Net profit margin, % 1,8% 2,1% -0,3пп 

Earnings per share, RUR 35,76 29,41 +22% 

 

The revenue has increased by 23% as a result of increasing sales in volume terms by 15% as well as of 
the growth and development of the WineLab retail chain. 

EBITDA has increased by 23%, due to increasing sales in volume terms of own products and double-digit 
growth in import operations, as well as due to positive changes related to operating efficiency of 
WineLab due to increase number of mature stores.  
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Segment reporting 

The following table shows the changes in the distribution of the revenue and operating profit in 

segments for 1H 2020, as compared to those for 1H 2019.  

 

 Alcohol Retail Food 

Mln. RUB 16 928 11 411 3 272 

Revenue 1H2020, including intersegment revenue 15 390 7 444 3 059 

Revenue 1H2019, including intersegment revenue +10% +53% -3% 

Change 

   

 

2 340 1 203 7 

EBITDA 1H2020 2 316 477 114 

EBITDA 1H2019 +1% +152% -94% 

Change    

 

The capital structure 

The following table illustrates the changes in the capital structure as of June 30, 2020, compared with 

the prior period. 

 (In mln. RUB, except for the figures indicated in other units of measurement) 

 
June 30, 

2020 
December 
31, 2019 

Change 

Total debt (loans and bonds) 19 703 15 016 +31% 

Long-term debt  17 314 12 628 +37% 

Short-term debt  2 389 2 388 +0% 

Share of long-term debt 88% 84% +4пп 

Share of unsecured liabilities 93% 91% +2пп 

Cash and equivalents 3 017 1 085 +0,2% 

Net Debt/EBITDA* 2,90 2,63 

 The structure of our loan portfolio is generally comfortable, as the Net debt/EBITDA is 2.9. As of June 30, 
2020, the weighted average interest rate across the loan portfolio amounted 8.5% (8.98% as of 
December 31, 2019). 

The application of the new IFRS 16 “Leases” standard has had a generally neutral impact on the 
company's debt indicators, as its financial liabilities and EBITDA increased proportionally.   

  

 

  *- excluding IFRS 16.  
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About BELUGA GROUP 

BELUGA GROUP is one of Russia’s largest alcohol companies, a major producer of vodka and distilled 

beverages and a leading independent importer of strong spirits in the country.  

The group runs 6 distilleries, 1 winery and manages its own distribution network and specialized alcohol retail 

chain — WineLab.  

The key brands of company’s own production are the super-premium vodka Beluga, the vodka brands 

Belenkaya, Arkhangelskaya, Belaya Sova (Snow Owl), Mednaya Loshadka (Copper Horse), Myagkov, still wine 

Golubitskoe Estate, sparkling wine Tête de Cheval, Russian champagne VOGUE and the brandy brands 

Zolotoy Rezerv and Bastion, Green Baboon gin, Fox & Dogs Scotch whisky, Troublemaker Irish whiskey and 

Eagle’s Rock bourbon.  

BELUGA GROUP is the exclusive distributor of the multibrand William Grant & Sons company and imports the 

Scottish whiskies Glenfiddich, Grant’s, Monkey Shoulder, Clan McGregor and The Balvenie, the gin brand 

Hendrick’s, the tequila Milagro and the Irish whiskey brand Tullamore D.E.W. Apart from that, BELUGA 

GROUP’s imported brand portfolio includes the products manufactured by the French cognac family of 

Camus, the rum Barcelo, the brandy Torres, the calvados Berneroy,the herbal bitter line Latvijas Balzams, 

Sandeman port wine and the Armenian cognac Noy.  

The company exclusively represents in Russia international winemakers and brands, including Familia Torres, 

Masi, Tenuta Luce, Champagne Billecart-Salmon, Maison Louis Latour, Gerard Bertrand, Faustino, Cono Sur, 

Maison Calvet, Piccini, Barefoot, Markus-Molitor, Mateus. BELUGA GROUP is also the exclusive distributor of 

the Austrian premium glassware manufacturer RIEDEL.    

BELUGA GROUP successfully launches its products on foreign markets as well. The group is one of the Top-3 

exporters of Russian vodka and the leader among Russian companies in exporting this product in the super-

premium segment.   
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Warning about statements based on the forecast data 

The information in the following press-release can contain some forecast claims.  The forecast claims shall be 

any claims except for those based on the historical facts. The words "believe," "expect," "foresee," "intend", 

"evaluate", "will", "can," "should," "should be", and similar expressions indicate forecast claims.  Forecast 

claims include statements regarding: goals, objectives, strategies, future events or growth prospects; further 

plans, events, results and potential for further growth; liquidity, capital resources and expenditures; economic 

forecasts and industry trends; directions of development of our markets; the impact of changes in legislation; 

and the advantages of our competitors. 

The forecast claims that may be contained in this press release are based on various assumptions and 

estimates, which, in turn, are base on the management's examination of historical business trends, and of the 

data contained in our records and other data received from third parties.  Although we believe that such 

assumptions were reasonable at the time of their use, nevertheless, by their nature they consist of significant 

known and unknown risks, as well as of uncertainties, conventions and other important factors that are 

difficult or impossible to predict and that we can’t control.   Such risks, uncertainties, conventions and other 

important factors can lead to the fact that the actual results of the BELUGA GROUP or industry will differ 

substantially from the results that are explicitly contained in the forecast claims or are assumed in them.  

These risks, uncertainties, conventions and other important factors include, among other things: political and 

social changes; general economic, market and business conditions; trends in the markets in which we work or 

plan to work; our business and growth strategy; planned acquisitions or diversification; our expansion 

towards other geographic markets or other market segments; influence of legislation, regulation, relations 

with the state or taxation on our business; as well as our expected future revenues, capital investments and 

financial resources.  So, such forecast claims can not be viewed as reliable, and neither the BELUGA GROUP 

nor any other person can warrant you that the predicted results will be achieved in the future.  

Information, opinions and forward-looking statements are relevant only for the date of this press release and 

may be further amended without notice. Neither BELUGA GROUP nor any other company shall undertake or 

be required to update and revise any forecast claims, except as required by applicable law. 
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CONSOLIDATED INTERIM CONDENSED STATEMENT OF PROFIT OR LOSS AND OTHER 
COMPREHENSIVE INCOME 

  
 Six months ended 30 June 

 2020  2019 

      

Revenue   37 819  31 405 

Excise duties   (11 536)  (9 955) 

Net revenue   26 283  21 450 

Cost of sales   (17 097)  (13 056) 

Gross profit   9 186  8 394 

        

General and administrative expenses   (1 553)  (1 605) 

Distribution expenses   (5 241)  (4 851) 

Other income/(expense)   (225)  (204) 

Operating profit   2 167  1 734 

      

Net finance costs   (1 601)  (1 128) 

Profit before tax   566  606 

        

Income tax   (106)  (154) 

Net income and total comprehensive income for the period   460  452 

       

Attributable to:       

Equity holders of the Company   450  405 

Non-controlling interest   10  47 

       

Basic and diluted earnings per share    35.76  29.41 

(RUB per share)       
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CONSOLIDATED INTERIM CONDENSED STATEMENT OF FINANCIAL POSITION 

   
30 June  

2020 
 

31 December 
2019 

ASSETS         

Non-current assets        

Property, plant and equipment   13 382  13 885 

Goodwill   3 511  3 511 

Intangible assets   10 025  10 017 

Other long-term assets   398  260 

Deferred tax assets   1 807  1 786 

Total non-current assets   29 123  29 459 

         

Current assets        

Inventories   18 911  16 181 

Biological assets   158  159 

Trade and other receivables   6 980  9 813 

Prepayments   1 123  605 

Income tax prepayment    255  126 

Cash and cash equivalents   3 017  1 085 

Total current assets   30 444  27 969 

TOTAL ASSETS   59 567  57 428 

       

SHAREHOLDERS’ EQUITY AND LIABILITIES      

Equity and reserves      

Share capital    1 580  1 940 

Treasury shares   (338)  (669) 

Share premium   3 019  3 339 

Retained earnings   14 271  14 222 

Total equity attributable to shareholders of PAO Beluga 

Group 
 

 
18 532  18 832 

Non-controlling interest   966  1 201 

Total equity and reserves   19 498  20 033 

        

Long-term liabilities        

Loans and bonds   17 314  12 628 

Long-term lease liabilities   2 000  2 326 

Long-term accounts payable   -  580 

Deferred tax liabilities    1 237  1 077 

Total long-term liabilities   20 551  16 611 

        

Current liabilities       

Loans and bonds   2 389  2 388 

Lease liabilities   1 363  1 232 

Trade and other payables   15 436  16 800 

Income tax payable   330  364 

Total current liabilities   19 518  20 784 

TOTAL SHAREHOLDERS’ EQUITY AND LIABILITIES    59 567  57 428 
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CONSOLIDATED INTERIM CONDENSED STATEMENT OF CHANGES IN EQUITY  

 
Equity attributable to shareholders  

of PAO Beluga Group 
 

Non–
controlling 

interest 

 

Total 
equity and 

reserves  
Share 
capital 

 
Treasury 
shares 

 
Share 

premium 
 

Retained 
earnings 

 

Total 

share-
holders' 

equity 

  

              

31 December 2018 1 940  (545)  3 760  13 012  18 167  1 136  19 303 

Adoption of IFRS 16 –  –  –  (143)  (143)  –  (143) 

1 January 2019 1 940  (545)  3 760  12 869  18 024  1 136  19 160 

Other changes in non-controlling interest –  –  –  –  –  (45)  (45) 

Repurchase of treasury shares –  (73)  (291)  –  (364)  –  (364) 

Total transactions with shareholders –  (73)  (291)  – ` (507)  (45)  (552) 

              

Net income for the period –  –  –  405  405  47  452 

30 June 2019 1 940  (618)  3 469  13 274  18 065  1 138  19 203 

 
 

 
Equity attributable to shareholders  

of PAO Beluga Group 
 

Non–

controlling 
interest 

 

Total 

equity and 
reserves  

Share 

capital 
 

Treasury 

shares 
 

Share 

premium 
 

Retained 

earnings 
 

Total 
share-

holders' 
equity 

  

              

1 January 2020 1 940  (669)  3 339  14 222  18 832  1 201  20 033 

Acquisition of non-controlling interest -  -  -  -  -  (245)  (245) 

Dividends -  -  -  (401)  (401)    (401) 

Cancellation of treasury shares (360)  360  -  -  -  -  - 

Repurchase of treasury shares -  (29)  (320)  -  (349)  -  (349) 

Total transactions with shareholders (360)  331  (320)  (401)  (750)  (245)  (995) 

              

Net income for the period -  -  -  450  450  10  460 

30 June 2020 1 580  (338)  3 019  14 271  18 532  966  19 498 
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CONSOLIDATED INTERIM CONDENSED CASH FLOW STATEMENT 

   
Six months ended 30 June 

2020  2019 

Cash flows from operating activities      

Operating profit   2 167   1 734 

Adjustments:         

Depreciation and amortisation   1 158   969 

Loss/(Gain) on disposal of property, plant and equipment   5   (18) 

Other non-cash transactions   148   50 

Changes in working capital:         

(Increase) in inventories and biological assets   (2 754)   (1 906) 

Decrease in accounts receivable and prepayments   2 132   498 

(Decrease) in accounts payable   (2 377)   (1 426) 

Cash flows from operating activities   479   (99) 

          

Interest and arrangements of borrowing paid   (1 124)   (1 060) 

Income tax paid   (148)   (305) 

Net cash flow from operating activities   (793)   (1 464) 

        

Cash flows from investing activities        

Acquisition of subsidiaries and non-controlling interest   (361)   (275) 

Acquisition of property, plant and equipment and intangible assets   (459)   (877) 

Disposal of property, plant and equipment and intangible assets   2   7 

Net cash flow from investing activities   (818)   (1 145) 

         

Cash flows from financing activities         

Repurchase of own shares   (349)   (364) 

Dividends   (81)  - 

Payments of lease liabilities   (684)  (504) 

Loans received and bonds issued   22 925   22 270 

Loans and bonds repaid   (18 268)   (19 064) 

Net cash flow from financing activities   3 543   2 338 

        

Net increase/(decrease) in cash and cash equivalents   1 932   (271) 

         

Cash and cash equivalents at beginning of the year   1 085   1 083 

Cash and cash equivalents at end of the period   3 017   812 
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CALCULATION OF THE EBITDA (UNAUDITED)* 

   For the six months ended 

   30 June 2020   30 June 2019 

      

Net income   460  452 

Income tax   106  154 

Net finance costs   1 601  1 128 

Depreciation   1 158  969 

EBITDA   3 325  2 703 

 

* - the EBITDA is calculated as the net income before the payment of the interests, taxes, and depreciation. The 
EBITDA margin is the ratio of the EBITDA in relation to the sum of the revenues.  

The company calculates the EBITDA, as they think that it is an important additional index to the operational 
activity.  

The EBITDA as an analytical tool has its limitations in use and should not be considered solely or in lieu of indicators 
calculated in accordance with IFRS. Moreover, other companies can calculate this index in a different way, which 
limits its capabilities as a comparison tool. 

The EBITDA should also not be considered an alternative to the index of cash flow from operating activities, or as a 

liquidity statement 


